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hvwse and Obiectives of the Inveutoq 

The purpose of this project is to develop a comprehensive inventory of Lebanon's 
tourism assets. The compiled data will be used to develop Lebanon's first tourism 
guide and an Internet-based database of tourism sites throughout the wuotq. Ihe 
objectives of this project are as follows: 

1. Cruztegooa win 

Tourists react favorably to travel research -they feet that a host countq that is 
actively involved in research really cares about its guests and is hying to mate a 
product or service that will meet their needs. 

2. Aid in &e selling and promotion of Lebanon 

Often the mults of research are interesting not only to the investigahg body, bat 
also to the public. Research resalts can be used in advenisiig and promotion. 
This is particularly m e  in consumer attitude research and in rtscarch wbuc 
consumus are asked to rank a destination's services. 

Tourism inventory research can lead to the discovery of new markets, new 
products, and new nses of existing products. 

4. Keep Lebanese hsp&id& and tourism pmfasrionolr in touch with the market 

Travel nsearch identifies @ends. inteqxets ma&&, and tnrks changes in markc& 
so that policies can be developed on scientific grwnds ratha &an b e i i  based on 
hunches or opinions. Research helps to prevent a tonrism d e s M o n  from 
sticlcing with a product until it becomes obsolete. 
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Procedures of this Study 

To accomplish our objectives, the following tasks were undertaken: 

Task 1: Literalure search and review 

Obtain related pubfished information. Use information from various U.S. tomism 
guides as a model for this project 'Ibe f i m  search yielded three different 
categories of information. 

a) Adeuuatelv covered sites 
Information about popular amactions that are adequately covered in the 
l i t e m  will be reported as is with appropriate reference. 

b) Inadeanatelv covered sites 
Additiod research will be conducted to adequately report infomalion about 
such sites. Fieldwork is required. 

c) Sites not m v d  at all 
Intensive rrxarch and fieldwork is needed to develop information about such 
amactions. 

Site visits and the collection of primary data involves sites that arc not dequaleky 
covered in the cnrrent literalure, or sites that have not ban covered at all. Field 
workers will have a stan* form to assess and report the atiriites of UIC 
site. 

Thc merit of collected infomation will be assessed Infomation that is not of 
s imcan t  value to the positioning of the o v d  guide will be se~  aside. Fmtha. 
information will be harmonized to ensure pmper flow and format 

Data will be input into a computer database and broken into several elements 
(province, district, town, type of amaction, etc). 

Task 6: Review d Incorporate feedback into docuuwt 



Outline for the Lebanon Tourism Guide 

Lebanon's tourism guide will be organized axording to the geographical dismbtion 
of the provinces of the country. 

Beirut 
Mount Lebanon 
Northern Lebanon 
Southern Lebanon, and 
Bekaa Valley 

A brief historical overview of each province will serve as an intmduction to the 
products and services that the province may offer. Fdermon, since each province 
contains several districts, an overview for each district will identify major pull factom 
that draw people to the following pmvinces and districts. 

&& 
Beirut is recognized as one district 

M- 
Mount Lebanon contains six districts: 
Ba'abdat, JbeiI, Kcsenvan, Mam. Alieh, and Shod, 

North Lebanon 
North Lebanon contains six districts: 
Tripoli, Aklcsr, Zgharta, Bsheni, Konra, and Batroon. 

*Lebanon 
Sou& Lebanon contains seven districts: 
Saida Soar, M e ,  Nabatieh. Margayom, Hasbaya, and Bmt Ibeil 

Bekaa 
Bekaa contains five districts: 
Zahle, Ba'albek, Hemel, Rashaye, and West B e k  

A description of each districts pall fectors will be listed according to towns' 
alphabetical ordw. 
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What are the Pull Factors? 

Pull factors consist of one or more of the following items: 
Historical attractions 
CnlluralsMactions 
Naturalresources 
RecnationaVsports and athletic centas 
Religious attractions 
Sightseeing activities 
Festivals 
Education 
AasLcrafts 
Indigenous markets 
Specialty shops 
A g r i c u l d  attractions 
Scenic or manmade attradom 

A brief description of each site will be provided. 'Ibis e p t i o n  will also include 
other information snch as: 

Name 
A d h s  
PhoneNumber 
Hoursof Ojxdon  
Seasonality 
Admission fees 
Woto 
Rivateorhblic 

Support services for tourist activitim in local commonities (e.g.. gift shops 
restaurants, boat rides, camel r i b ,  restrooms, enterbhmenf h h ~  
carriages, scenic train r i b ,  lodging, dc) 



Studv Results 

A total of 1,600 tourism sites were identified in all of the five provinces 
throughout the country. The identification of such a large number of s i ts  compelled 
the r k h e r  to go over the material and verify the fit of gathered data wilh the 
project objectives. The first m u d  of elimination reduced the number of wUected 
sites from 1,600 to 900 sites. The second mund of elimination took out of the Listing 
any sites which are remote and inaccessible, have little tourism sig&amz, 
unreliable information and reporting, and inferior site photos. lhis second phase of 
elimination reduced the number of listed sites to a total of 600 tourism sits. 

For all  of the five provinces, Tasks 1 - 4 (as d e m i  above) have been 
completed - that is. the litemme search and site identification, site visils and 
wllection of primary data, hartnonization of infomalion, and data entry. For all of 

I 
the five provinces, information that was entered into the database was edited and 
checked. Most of the sites have pictorcs that will enable the towists to gd a general 

1 view of the site 
I 
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Deel.re relation description 
For schema tourism&dc 
Attributes Site-id type varchar(20) 

district-id type varchar(20) 
district type varchar(30) 
Site-name type varcharo) 
Ateection type varchar(30) 
Factors type varchar(8000) 
Site-type type varchar(30) 
Worker-name type varchar(40) 
address type varchar(50) 
phone-number type numeric(l5) 
hours-of-opr type varchar(65) 
reference type varchar(80) 
admission-fee type varchar(l50) 
photo1 type varchar(50) 
photo2 type van:her(50) 
photo3 type varchar(50) 

Constmints --key (site-id) 
F0reig11-key (district-id) 

Deelve relPtion event 
For schema t o s i  
Atirhntes event-id type mhar(50) 

event-from type Datetimc(8) 
event-to type Wtime(8) 
event type vmhar(3000) 
event-category type vmhar(50) 

Comtraimts primary-key (event-id) 

Declare relation logins 
For schema tomism-pide 
Attributes login type varchar(20) 

Password lype varchar(20) 
-ts p m - k e y  Uo&) 

DeelPrerelationupdates 
For seherrm towhn-guide 
Attribute login lype varchar(20) 

site-id type varchar(20) 
change1 type varcha1f3000) 
change2 type varchar(3000) 
change3 type varchar(3000) 
date type Datetime(8) 



Ilisrrr'zr window: 
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Web pmgramming was done using Microsoft Visual IntexDev, including the in- 
and communication between the database and the website. Database propnun& 
also used ASP (active server p a p ,  or the server side scripting language that is usad 
to build database-driven websites), VBscript (or client based scripting language), and 
the ASP host language. 'Ihese made pmgramming high co-ncy database nads 
and updates possible. 

A website has been developed to host Lebanon's tourism resource inventory. The new 
website was commissioned by tbe Lebanese Ministry of Tourism as its official 
website. 

l%e new website can be accessed at the following address: 
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